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SYLLABUS AND SAMPLE QUESTIONS

Note :
There will be two question papers. Paper-1I will cover 50 Multiple Choice
Questions (Multiple choice. Matching type, True/False. Assertion—Reascning.fype}
carrying 100 marks and Paper-1IT will have two parts—A and B. Part-A will have
10 short essay type questions (300 words) carrying 16 marks each. There will
be one question from each unit with internal choice from the same unit. Total
marks will be 160. Part-B will be compulsory and questibns will be set from
Unit-] to Unit-X. The candidate will attempt one question from Part-B
(800 words) carrying 40 marks. Total marks of Paper-III will be 200. ' :

PAPER-II and PAPER-III (Part-A & B)

Unit—I

’I‘ourist/\fisitor/Travcller/Excursionist—defimtion and differentiation. Tourism
recreation and leisure intcr-_relationship(s). Tourism components. Elements
and infrastructure. Types and typologies of Tourism.

Emerging concepts . Eco/rural/agri./ farm/grceu/_wilderness/(:ountry' side/
special interest tourism. ' )

Tourism Trends : Growth and development over the years and factors
responsible therein. Changing market-destination patterns, Traffic flows/
receipt trends. Travel motivator and deterrents. Pull and Push forces in

fourism. _
Linkages and channels of distribution in tourism

Tourism orgdriisatio’n/!nstituti{ms : Origin, Organisation and functions of WTO.
PATA., 1ATA, ICAO, FHRAI, TAAL IATO and UFTAA.
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Unit—Ii

Concept of resource, Attraction and product in tourism. Tourism products :
typology and unique features. :

‘Natural Tourism resources in India : Ex;stmg use patterns vis-a-vis potential

with relation to varied landforms (mountains, deseris, beaches, coastal areas
and Islands), Water bodies and biotic wealth (flora-fauna). ¢

Popular tourist destination for land based (soft/hard trekking, ice skiing,
mountaineering, desert safaris, car rallies, etc.), water based (rafting, kayaking,
canoeing, surfing, water skiing, scuba/snuba diving) and air based
(para-sailing, para-gliding, ballooning, hand- ghding and microlighting, etc.)
tourist activities. Wildlife—Tourism and conservation related issues—
Occurrence and distribution of popular wildlife species in India. Tourism in
National parks, Wildlife sanctuaries and biosphere reserves (case of Dachigham
Corbett / Dudhwa / Kaziranga / Kanha / Gir / Ranthambor / Mudumalai
/ Sunderbans / Shivpuri / Manas / Nanda Devi / Valley of flowers reserves).
Tourism and nature conservation—Conflicts, Symbiosis and Synergy.
Cultural Tourism Resources in India : Indian Culture and society. Indian
History—Ancient, Medieval and Modern.

Traditions, Customs and costumes; Life style and settlement patterns. Food
habits and cuisine. Music, Musical instruments and Dance forms: Drawing
and painting; Craftsmans,hip

Religion/religious observances ancl 1mportant pilgrim destinations.
Architectural Heritage—Forts / palaces / other architectural marvels—Location
and unique features. '

Unit—III

93

Accommodation : Concept, Types and Typologies, Linkages and Significance
with relation to tourism. - ' ‘
Emerging dimensions of accommodation industry—FHeritage hotels, Motels and
resort properties. Time share establishments. :

Hotel and Hoteliering : Origin, Growth and diversification. Classification,
registration and gradation of hotels. Organisational structure, Functions and
responsibilities of the various departments of a standard hotel/other catering
outlets, viz., bars, restaurants, fast food centres. In flight catering.

Leading multinational hotel chains operating. in India. Public sector in
hoteliering business—Role, Contribution and Performance.

HRD perspective with special feference to India—Requirements, Training
facilities, Constraints and Scope. '

Fiscal and non-fiscal incentive available to hotel industry in India. Eth:cai
Legal and regulatory aspects. : s
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iInit—IV

Transportation : Dynamically Changing needs and means.

Landmarks in the development of transport sector and the consequent
socio-economi¢, Cultural and environmental implications. Tourism transport
system. ' '

Airlines Transportation : The Airlines Industry—Origin and Growth.
Organisation of Air Transport Industry in International context. Scheduled
and non-scheduled Airlines serviges; Air taxis. Multinational Air Transport
Regulations—Nature, Significance and Limitations. Role of IATA, ICAO and
other agencies. Bermuda Convention. :

Air Transport Industry in India—DGCA and other key players: Regulatory
Framework; Air Corporation Act, Indian carriers—Operations, management
and performance. Marketing strategies of Air India.

Significance of Road Transport in Tourism : Growth and Development of road
transport system in India; State of existing infrastructure; Public and Private
Sector involvement; Role of Regional Transport Authority. Approved Travel
Agencies, Tour/Transport Operators, Car hire/Rental companies.. .

State and inter-state bus and coach network, Insurance provision road taxes
and fitness certificate.

Rail Transport Network—Major Railway Systems of World—British Rail, Euro
Rail and Amtrak.

Types of special package offered by Indian Railways to tourists—Indrail pass,
alace on Wheels and Royal Orient.

Reservation procedures. GSAs abroad.

Water Transport System in India—Historical past, Criise ships, Feiries,
Hovercraft, River and canal boats, Fly cruise. Future prospects.

Unit—V
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Travel Agency and Tour Operations Business : Origin, Growth and development:
Definition, Differentiation-and linkages: Organisation and functions—Travel
information  counselling,  Itinerary ‘preparation, - Reservation, Tour
costing/pricing. Marketing of tour packages. Income sources.

Airlines Ticketing : Operational perspectives of ticketing—ABC codes, Flight
schedules, Flying time and MPM/TPM calculation, -“TIM (Travel Information
Mannual)- consultation. Routine and itinerary preparation, Types of fare, Fare
calculation and rounding-up. Currency conversion and payment modes,
Issuance of ticket. : '




Cargo Handling : Baggage allowance, Free access baggage. Weight and piece
concept. Accountability of lost baggage, Dangerous goods; Cargo rates and
valuation charges, Automation and airport procedures. '
Requirements for setting-up travel agency and tour operations business,
Approval from organlsation'and institutions concerned. Incentives available in
imdian context. Constraints and limitations.

Unit—-VIE

Marketing : Core concepts in marketing; Needs, Wants, Dernands, Products,
markets. Marketing management philosophies—Production. Product. Selling,
Marketing and societal perspectives. Economic importance of marketing.

Tourism marketing : Service characteristics of tourism. Unique features of
tourist demand and tourism product, Tourism marketing mix. '

Analysis and selection of maricet : Measuring and forecasting tourism demand;
Forecasting methods, Managing capacity and demand. Market segmentation
and positioning,. B -

Developing marketing environment, Ccns'su_mer buying behaviour. Competitive
differentiation and comnpetitive marketing strategies, New product development,
product life cycle. Customer satisfaction and related strategies in internal and
external marketing; Interactive and relationship marketing.

Planning marleting programmes : Product and product stfategies; Product line,
product mix, Branding and packaging. Pricing; considerations, Approaches
and strategies. Distribution channels and strategies.

Marketing of Tourism Services : Marketing of Airlines, Hotel, Resort, Travel
Agencies and other tourism related services—Challenges and strategies.
Marketing Skills for Tourism : Creativity—Communication—Self-motivation—
Team Building—Personality Development.

Unit—VII
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Tourism Planning : Origin, Concept and approaches. Levels and types of tourism
planning—Sectoral, . Spatial, Integrated, Complex. Centralized = and
Decentralized. Product life cycle theories and their applicability in tourism
planning, Urban and rural tourism planning. '

Tourism planning and policy perspectives; planning at national, state and
regional levels. India's tourism policies. '
Tourism ‘planning’ pf%cess . Objective setting, Background analysis, Detailed
research and analysis, Synthesis, Goal setting and -Plan formulation,
Evaluation of tourism project—Project feasibility study: Plan implementation,
Development and monitoring. Tourism master plan. :
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Tourism impacts and need for sustainable tourism planning : Socio-cultural,
Economic and physical, Tourism carrylng capacity and environmental lITlp’iCI
analysis (EIA).

Business ethics and laws—their relevance and applicability in Travel and
Tourism industry.

Law and legislation relating to tourist entry, Stay, Departure, PaSonxt Visa
and Health,

Tourist safety and security, Preservation and conservation of heritage
environment, Archaeological sites and wildlife.

Unit—VIIiI
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The nature of field techniques; Field techniques and touusm and hotel

business; Importance; and Limitations.

Research : Meaning; Types: Trends; and c’hallcnlges with special reference to
tourism and hotel business. Guiding principles in selection of research
problem,. ‘

Research Methodology : Meaning; Procedural Guidelines: and Research design.

Field Procedure for Data 'Collection and Analysis Techniques : Nature, Sources
of data, Techniques of data collection.

Frequency Distribution : Meanings; Problems and considerations in .

construction numerical frequency distributions.

Measures of Central tendency and variation.

Correlation and regressions analysis.

Probability and Probability Distributions :
Probability : Meaning; Definition; and sample points and sample space.

- Events; Conditional probability; Bayes theorem and probability on large

sample space.
Probability Distributions : The binomial model; The poisson model; and
Normal distribution. -

Sampling and Statistical Testing :
Sampling and Sample Designs : Sampling and reasons for sampling;
Theoretical basis of sampling: Basic concepts of sampling and types of
sampling (Random and Non-random sampling). Central Limit theorem.
Statistical Testing : Formulation and general procedure of testing of
hypothesis, One-tail test and Two-tail test.

Parametric and Non-Parametric Testing :
'Festin;q the Hypothesis : Comparison of “two population means;
Comparison of two population proportions; and Comparison. of two

' population means and standard deviations. F-test, Student's distributlon

and Chi-square test.




JriteiX

Management : Concept, Nature, Process and functions, Managernent levels,
Managerial skills and roles. The external environment, Social responsibilities
and ethics,

Planning : Nature, Purpose, Types and process. Management by objectives
strategies and policies. Decision-making, Process, Tools and techniques.
Decision-making models.

Organising : Concept of organising and organisation. Line and stalf, Authority
and responsibility, Span of control, Delegation, Decentralization, Conflict and
coordination, Organisational structure and design, Management of changc.
Innovation and organisation development.

Directing : Communication—Process, Types, Barricrs 'mcl principles of effective
communication, Motivation—Theories and plactmes Leadership—Concept,
them ies and styles. :

Controlling : Process, Methods and techniques. Managing international
business. 3

Information Systems : Automation of Manual System, Data Processing stages.
Evolution from EDP to MIS.

MIS : Introduction, Definition, Status. Frameworlk of understanding and
designing MIS.

Computer Networlking : Application of CRS (Computerized Réservation Systems)
in travel trade and hospitality sector. '

Unit—X

93

Financial Management and Planning :

Finance : Meaning; Goals; Functions; Importance: and typologies of
Finance—Role of financial management, Organisation  goals;
Environment; Forecasting and financial planning. Break-even analysis.

Management of Current Assets :

Working Capital Management : Meaning and characteristics of working
capital; Financing current assets. Cash management, Receivables
managemernt and inventory management.

Management of . Fixed Assets : Importance of Capital Budgeting.
Analytical Techniques-—Non-discounted, Discounted Technicques.




Financial Structures and Management®of Earnings :

Meaning, Difference between financial and capital structures.
Determinants of Financial Structure.

Financial leverage and effects of Financial Leverage on Net Income and
Shareholders’ wealth. Financial leverage and financial planning.
Break-even analysis for financial leverage. Dividend Policy, Significance
of dividend policy and different types of dividend policies:

TFCI : Tourism Finance Corporation of India {TFCI)—Aims, Objectives,
Organisation and Functions. -

Aécounting : Preparation of Business Income Statement, Balance Sheet,
Cash flow statement and Fund flow statement. Hotel Accounting.




SAMPLE QUESTIONS

. PAPER-IL
1. Zanskar and Pir Panjal ranges are sitﬁéted' in
(A) Kashmir o |
(B) Uttarakhand
(C) Hima{iﬁal Pradesh

(D). Assam

2. The first Indian Railway Train in 1853 journéyed between
(A) Pune and Ahmedaibad '
.lB] Bombay and Tirane
(C) Howrah and Durgapur'

(D) Bombay and Pune

3. Hotel tariffs based on American Plan includes charges for
(A) Room Rates
(B) Lunch and Dinner Charges
(C) Breakfast Charges |

(D) All of the above .

PAPER-III (A)

1. Distinguish between domestic tourism and international tourism. Which of
the two is dominant in India?

Or

What is ethnic tourism? How can w¢ promote ethnic tourism in India?

L]

a3 ' 8




Li.

wd

‘Political instability and violence against tourists in the recent years have

PAPER-III (B)

adversely affected tourism growth and development in India.’

Justify the statement by giving suitable examples and suggest the necessary
remedies to check all these so that tourism development at desired pace is -

not hampered. \
Or

What do you mean by tourism linkages?  Critically examine their role in the
tourism development particularly in the developing countries.
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Institute of Hotel & Tourism Management 3‘9/0’]//(7
M.D University Rohtak — Haryana

Ph.D Programme in Hotel & Tourism Management at IHTM, M.D University Rohtak:
The nomenclature of the PH.D degree will be Ph.D in Hotel & Tourism
Management. However there shall be two gateways for admission to the programme. First
will be through Tourism as UGC net exam is being conducted in Tourism Accordingly the
syllabus of entrance test shall continue to be of UGC NET tourism. For gateway of hotel

management the syllabus shall be as under.

Syllabus for Entrance Test for Ph.D Programme in Hotel & Tourism Management for
admissions through Hotel Management gateway.
) Unit -
Front Office
Hospitality- Introduction, concept, development over the ages in context of Indian and
International hospitality Industry.
The Ho‘tel Industry: Organization of Hotels, Ownership structure: (Sole Proprietorship,
Partnership, Franchisees and Management Contract). Major Hotel Chains in India.
Overview of major Hotel departments. Inter and Intra departmental relationships.
Introduction to Front Office: Layout of the front ofﬁbe, Different section of the front office and
their Importance, Qualities of Front Office staff.
Organizational set-up of Front office Department in small, medium and large hotels. Job
description and Job specification of different front office personnel.
Basic Information for Front Desk Agents |
Different types of rooms. Numbering of rooms and food plan, Basis of charging a guest.
Tariff and_tariff fixation, Terms used at Front Desk.
Reservation
Sources. & Modes of Reservation. Types of Reservation, Systems of Reservation,
Amendments and cancellations procedures, Group reservation, overbooking. Modes of
Payments- Advantages and Disadvantages

Registration

Pre-registration activities, Methods of registration, Room & rates assignment, Hapdling
registration of Foreigners, Room change procedure.

Telephonic etiquettes/ manners, the need for developing the teleplgo@ﬁ&



Guest Accounting
Types of Accounts maintained at the front office, Front office cashiering Guest check out
procedures, Preparation of bills- manual, mechanical & fully automated system, Express

check out (ECO), Presentation & settlement — Cash & credit note, handling foreign exchange.

Night Auditing, Control of cash & credit B

Concept of Night Auditing, Purpose of night audit function, Night auditor’s Job, Night audit
process/ procedures, preparing the night auditor reports

Concept of cash & credit control, Objectives of credit control measures, Credit control-
before arrival, during stay & after departure

Yield management

Concept of yield management, Measuring yield, Objectives & benefits of yield management,
Tools & strategies of yteld management.

Role of Front office in hotel security. Security Programme- Concept; developing a

programme. Key control. Handling emergency situations.

Unit - II

Food and Beverage S_ervice
Introduction to Food and Beverage Service
Introduction, Sections and their Importance. Types of F&B outlets. Ancillary departments.
Qualities of F&B staff. Organizational set-up of F&B Service department in small, medium
and large hotels. Job description and Job specification of different front office personnel.
Career opportunities in F&B Industry. Latest trends in F&B Service Industry.
Food & Beverage Service Equipment
Types & Usage of Equipment - Furniture, Chinaware, Silverware. Glassware, Linen &
Dlspoqables Special Equipment. Role of Kitchen stewarding department. Care and maintenance
of F&B service equipments,
F&B Service Methods
Tabie Service —English / Silver, American. French, Russian Self Service — Buffet &
Cafeteria. ~ Specialized Service — Gueridon, Tray, Trolley, Lounge, Buffet service and
Banquet procedures etc.
Single Point Service — Take Away, Vending Kiosks, Food Courts & Bars, Automats. Mis-
en-place & Mis-en-scene.
Breakfast: - Continental, English, American and Indian, Introduction, Tyg yout, cover,

Accompaniments and services; Latest trends in breakfast @
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Room Service- Introduction, types, importance, ofganizational structure & service
procedure.

Menu: Introduction, types, importance. Menu Planning, considerations and constraints
French Classical menu. Classical Foods & its Accompaniments with Cover. Rules for
waiting at a Table.

Non Alcoholic Beverages: Introduction, Classifications and Tybes.

Tea- History, types, production process, service and storage. Coffee- History, types,
production process, service and storage.

Alcoholic Beverages: Introduction, classifications, types- a brief detail. Beer- History, types,
production process, national and international brands, service and storage.

Spirits- History, types, production process, national and international brands, service and
storage

Wine: Introduction, classifications, types, production process. Wine tasting and faults. Wine
labelling.Pairing alcohol and food. Knowledge of Wine grapes, and’ wine regions.
International wine brands. Old world wine and New world wine- a brief introduction.
Professional wine service and storage. |

Bzmquét management: Introduction, types, organizational structure, layout. Banquet
booking procedure. Staff and space required for different kinds of banquet functions. Banquet
menu. Banquet forms and formats.

Buffet — introduction, types, equipments and buffet presentation techniques. Current trends in
banquet and buffet operations

Advance Bar Layout & Design — Types of Bar , Design of Bar, Major Bar Equipments, Bar
Accessories, Consumable Supplies

Glassware — commonly used, Storage & Handling of Glassware

Cocktails and Mocktails: Emerging trends in bar operations

Beverage control: Introduction, Procedure, techniques and importance of beverage control,
Purpose z‘md standards of Beverage control: purchasing, receiving, storing and issuing. BOT.

Inventory control. New trends in bar and beverage control operations.
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Unit - I11
Accommodation Operation & Management

Accommodation Sector in India:

Hotel Classification, Types, Indian & F oreign Origin Hotel Chains in India, HRD perspective
with special reference to India — Requirements, Training facilities, Constraints and scope,
Hotel. '

Introduction: Meaning and definition. Importance of Housekeeping; Housekeeping
Department: Organizational framework of the Department (Large/Medium/Small Hotel),
Roles of Key Personnel in Housekeeping, Job Description and Job Specification of staff in
the department, Attributes and Qualities of the Housekeeping staff - skills of a good
Housekeeper, Inter departmental Coordination with more emphasis on Front office and the
Maintenance department,

Cleaning Science: Types of cleaning equipments, selection, general principles; Types of
cleaning- daily, weekly spring and deep cleaning, Housekeeping control desk-importance,
role; Types of registers and files maintained; Types of Keys and Keys control; Lost of Found
procedure and formats ’

Cleaning of Public Areas: Cleaning process, Cleaning and upkeep of Public areas, (Lobby,
Cloak  rooms/ Restaurant/bar/banquet hallsz’Administration offices/Lifts  and
Elevators/Staircase/back areas/Front areas/ Corridor), Pest Control: Types of pests, Control
procedures.

Cleaning of Guest Rooms: Daily cleaning of (Occupied/Departure vacant Under repair VIP
rooms, Weekly cleaning/spring cleaning, Evening service, Systems & procedures involved,
Forms and Formats, Guest room cleaning - Replenishment of Guest supplies and amenities
Housekeeping Supervision: Importance of inspection, Check-list for inspection, typical areas
usually neglected where special attention is required, Degree of discretion/delegation to
cleaning staff.

Linen/Uniform Tailor Room: Layout, Types of Linen, sizes and Linen exchange procedure,
Seleciion of linen, Storage Facilities and conditions, Par stock: Factors affecting par stock,
calculation of par stock, Discard Management, Linen [nventory system, Uniform designing:
Importance, types, characteristics, selection, par stock

Interior Decoration-: Importance, Definition & Types, Classification, Principles of Design:
Harmony, Rhythm, Balance, Proportion, Emphasis, Elements of Design: Line, Form, Colors,

Texture. Coourls: Color Wheel, Importance & Characteristics, Classiﬁcaticran-c@lors, Cotor]
e
Schemes. Lighting: Classification, Types & Importance | e
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Laundry Management: In-house Laundry vis contract Laundry: merits & demerits, Layout,
Laundry Flow process. Equipment (Washing machine, Hydro extractor, Tumbler,
Calendar/Flat work Iron, Hot head/Steam press, Cooler press, Pressing tables), Stains and

Stain removal

Unit -1V

Food Production
Introduction to cookery and evolution. Aims and objectives of cooking food.
Qualities of Kitchen staff. Kitchen Staff organization & liaison of kitchen with other
departments. Duties and attributes of kitchen staff.
Handling kitchen accidents e, g. burns, cuts, fractures and Heart attack.
Fire: Introduction, Types and how to extinguish different types of fire,
Various types of fuels-used in kitchen. Kitchen equipment- types and selection.
Basic food nutrients, their importance and effect of heat on these.
Ingredients used in cooking: Cereals and Grains, Fruits and Vegetables, and Sweeteners,
Egg. Milk and Milk Products, Salt and Oil & Fat - Types, Purchasing and Storing
considerations.
Pre-preparation techniques of ingredients.
Cooking methods- introduction and types.
Stocks, Soups and Sauces — Introduction, classification, important considerations and
recipes.
Fish, Poultry, Lamb/Mutton, Beef and Pork- Introduction, cuts, selection points.
Bakery- Introduction, and importance of baking ingredients.
Cake — Cake making methods, Cake Faults- reason for faults
Pastry — Pastry making methods, Pastry Faults- reason for faults
Indian Cuisine: Introduction, ingredients used, unique features and famous dishes.

French Cuisine: Introduction, main ingredients used, special features and famous dishes.

UNIT -5
Marketing
Core concepts in marketing; Needs, wants, demands, products, markets. Marketing

management philosophies - Production, product, selling, marketing and societal perspectives.
Economic importance of marketing

Hospitality marketing: service characteristics of Hospitality & Tourism Business, [,g}glque

feature of tourist demand and hospitality/tourism product, rré"r/k%;/ _mix. Market
| Director

F

>



segmentation and positioning, consumer buyiﬁg behaviour, product life cycle, interactive and
relationship marketing
Planning marketing programmes : Product and product strategies; product line product
mix; branding and packaging; pricing; considerations, approaches and strategies. Distribution
channels and strategies _ |

UNIT-6 R
Research Methodology

Research: Meaning; types; trends and challenges with special reference to hotel business.
Guiding principles in selection of research problem.

Research methodology: meaning; procedural guidelines; and research design field procedure
for data collection and analysis techniques: nature, sources of data techniques of data
collection .

Frequency distribution: meaning; problems and considerations in construction numerical
frequency distributions.

Measures of central tendency and variation. Correlation and regressions analysis
Probability and probability distributions sampling and statistical testing |
Parametric and non parametric testing

UNIT -7
Management

Management: concept , nature, process and function. Management levels managerial skills
and roles. The external environment social responsibilities and ethics,

Planning: nature, purpose, types and process. Management by objectives strategies and
policies. Decision making process, tools ,and techniques Decision making models.

Organizing: concept of organizing and organization. Line and staff, Authority and
responsibility, span of control | delegation. Decentralization, conflict and coordination
organization  structure and design management of change innovation and organization
development.

Directing: communication —process, type, barriers, and principles of effective
communication. Motivation- Theories and practices, leadership- concept theories and styles.

Controlling: Process, methods and techniques. Managing international business.
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